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NOTE:  This syllabus is intended as a set of guidelines for Fashion Marketing I.  Skyline Center and the instructor reserve the right to make modifications in content, schedule, and requirements as necessary to promote the best education possible within prevailing conditions.
COURSE CONTENT
Fashion Marketing I is a specialized course for students who have a career interest in apparel and accessories marketing.  They will learn the basic functions of marketing and how they apply to the fashion industry. Topics include: an overview of the fashion industry, evolution and movement of fashion, career development, merchandising, risk management, promotion, study of color and human physical features for analysis, and textiles. Skills in research, mathematics, and technical writing are reinforced in this course. Marketing simulations, projects, teamwork, DECA leadership activities, meetings, conferences, and competitions provide many opportunities for application of instructional competencies.

The Texas Education Agency has established a set of learning objectives (TEKS) for Fashion Marketing.  These objectives serve as guidelines for students, parents, and teachers.  The learning objectives and timeline for Fashion Marketing I include concepts and skills associated with:

  TEKS                           
        Concepts and Skills                          
Timeline

    1, 3, 11
relationship of business, society and the impact of values of diversity       
1st Semester

        2
implementation of marketing concepts and functions of marketing
1st Semester

     4, 13
interpersonal skills and self development techniques
All Year

      6, 7
necessity of financial planning
2nd Semester

        5
channels of distribution
1st Semester

     8, 16
achieving goals through humans, technology, and material resources
All Year

       12
impact of business activities
      “

 

     9, 10
develop, implement, and evaluate a promotional plan
2nd Semester

    14, 15
nature and scope of fashion
All Year

       16
fashion marketing careers
2nd Semester
Timelines may be adjusted to meet student needs.
COURSE CRITERIA

· DAILY ATTENDANCE and PUNCTUALITY is a must in order to achieve academic success and master the concepts and skills taught in the classroom.  
· DUE DATES for each assignment are stated in the course calendar and outline.  Point deductions for late assignments will be taken from the earned grade as follows: Fifteen points (one day late) and thirty points (two days late).  A zero is recorded after the second day an assignment is late.  
· EXTRA CREDIT - You may earn one-half of a grade point (.5) for each assignment turned in before the due date.  Points are totaled at the end of the six-weeks and added to the six-week average.
· EVALUATION OF WORK
A. Daily Assignments – (CH) Assignments that demonstrate understanding of concepts and skills taught.  These assignments are due at the end of class or specified timeframe and should be placed in the Fashion Marketing I file folder.
B. Group Assignments – (CH) Classroom activities designed to reinforce concepts and skills taught.  These assignments are due at the end of class or specified timeframe and should be placed in the Fashion Marketing I file folder or designated area.


C. Professionalism – (CH) As a career curriculum, professional conduct standards are provided to educate the student about professionalism within Fashion Marketing.  A weekly assessment is made to assure that the students are demonstrating professionalism.

D. Binder – (T) Compilation of all assignments in a complete and organized manner.  The binder should be placed in the Fashion Marketing I basket by the end of class on the last day A-day of the 5th week each six-weeks. 



Binder should be arranged in the following order:


i. Pencil Bag

ii. Syllabus

iii. Course Calendar/Outline

iv. Grade/Goal Sheet

v. Assignments

vi. Tests
vii. Projects
viii. Raider Spot and other materials

E. Exams – (T) Assessment of concepts and skills learned in reference to a specific subject.

F. Projects – (P) Generally consist of 3 components:

i. Written - Computer generated with a title page and placed in a report folder.

ii. Visual - Require presentation boards, posters, and/or power points.
iii. Oral – Professional dress is required.

Detailed information will be distributed for each individual project.
G. Six-Weeks/Semester Exams – (6WT) May be in written format or a project.  The assessment will cover content and skills learned during the six-weeks.
GRADING POLICY
· STUDENT RESPONSIBILITY - STUDENTS are responsible for all assignments. An outline of assignments and due dates is provided at the beginning of each six-week reporting period.  Please refer to the COURSE CRITERIA section of this syllabus for information regarding missed due dates. In the event of an absence, the STUDENT is responsible for obtaining the assignments missed or scheduling a date to take a missed test.  
· ABSENCES - The students will be given at least two school (not class) days for every day missed to complete the assignments or tests missed after an absence.  The student must complete an Assignment/Test Make-up Form.  Absences do not excuse students from due dates.  Point deductions will incur.  
· RETESTING - Students shall be permitted to retake any major test that she/he has failed, with the exception of the Six-Weeks Test, within 5 school (not class) days the failing grade was received or no later than 10 calendar days of the date of the test.  This retest will consist of 4 essay questions.  The higher score earned on either test will be recorded in the grade book (not averaged).
· GRADING SCALE

Grades for Fashion Marketing will be computed using the following scale:   


Classroom/Homework (CH)
40%


Test (T)




25%


Projects
(P)


20%


Six-Weeks Test (6WT)

15%


Total



100% 
REQUIRED MATERIALS
 

	1. 3-Ring Purple Binder (2”)

2. Wide-rule Notebook Paper

3. Dividers (8 tabs)

4. Box of Tissue (write name on the box)

5. Ink Pens (black or blue ink only)
	6. Jump/Flash Drive

7. Pencil Bag

8. Report Folder (clear)

9. Employee Uniform (red button-down collared top)


You should have your materials in the classroom by the beginning of the 2nd week of school.  A materials assessment will be conducted and a grade given for the completion of this requirement.

STUDENT EXPECTATIONS

Students are expected to: 

· Uphold all district, school, and classroom rules.

· Follow classroom procedures.

· Wear the appropriate school dress code attire and badge at all times.

· Not to have cell phones and all electronic devices on or actively in use during class.

· Come prepared each class day with the necessary materials.

· Actively participate in classroom discussion and activities.

· Demonstrate a positive attitude, exercise self-control, and respect the rights and feelings of others.

TUTORING

Tutoring is available Wednesday and Friday before school (7:45am - 8:45 am).  Students are required to sign-up no later than 4:15pm on Tuesday or Thursday prior to tutoring.  Students must have a tutoring pass from Ms. Walker to be admitted into the classroom.

STUDENT ORGANIZATIONS

DISTRIBUTIVE EDUCATION CLUBS OF AMERICA (DECA) is an international youth organization for students enrolled in marketing classes.  Membership provides an opportunity to enhance leadership, communication, entrepreneurial, and community service skills.  Concepts and skills taught in class equip students with the necessary knowledge to compete in area, state, and national competitions.  ALL Fashion Marketing students will participate in DECA as a part of the curriculum.

Hello Parent/Guardian:
My name is Ms. Jacqueline Walker, and I am the Fashion Marketing I instructor for the Fashion Cluster at Skyline Center Career Development Center (CDC).  I am delighted that your child has chosen the Fashion Marketing track of our fashion program.  This year promises to be one filled with a lot of challenges and fun as we dig into to learning the fundamental concepts of marketing and how they are applied to the fashion industry.  I have provided your child with a syllabus that outlines the course criteria and other pertinent information.  Please review the syllabus to ensure that you are aware of the expectations of the course.  On the following page, you and your child’s initials are needed to signify that you have fully read and understand each section covered in the syllabus.  Additionally, your signatures are needed to indicate that you agree with the guidelines within the syllabus.
Please feel free to contact me with any questions at 972-502-3534 or via e-mail, jacqwalker@dallasisd.org.
Respectfully,

Ms. Jacqueline Walker
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PARENT/GUARDIAN AND STUDENT ACKNOWLEDGMENT FORM
Your initials signify that you have fully read and understand each section covered in the syllabus.  Also, your signatures indicate that you agree with the guidelines within the syllabus.

Parent 
Student
Initials
Initials  
Content Section
____   ____
____

Course Content
____   ____
____

Course Criteria
____   ____
____

Grading Policy

____   ____
____

Required Materials

____   ____
____

Student Expectations

________________________________________    

Parent/Guardian Signature                              
 
________________________________________    
Date









________________________________________

Parent/Guardian Home Number
________________________________________

Parent/Guardian Work Number
________________________________________

Parent/Guardian Cell Number
________________________________________    

Parent/Guardian Signature                              
 
________________________________________    
Date









________________________________________

Parent/Guardian Home Number
________________________________________

Parent/Guardian Work Number
________________________________________

Parent/Guardian Cell Number
________________________________________   ________________________________________

Student Signature   




Date
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